
Think Outside the Books
Identifying and Promoting Non-Traditional Library Offerings

Services & Resources, Programs, Outreach



Traditional vs Modern 
Libraries

Then: No

w:

St. Gall Library, Switzerland. Circa 719 AD 



Addressing 
Perception: “I don’t go to the 

library because I 

don’t 

read books”



What are “non-traditional” offerings? 

Program

ming

You’re already offering these things- can you 

identify them?



Resources and Services:

From Libby, to Social Workers;
resources and services are an integral 

part of library offerings, designed with 

connection in mind.



Resources vs Services:

Resources are 

THINGS

Services are 

Actions

Some offerings are 

both



Space

s:

Thinking Outside the Books: Resources:

Informatio

n:

Accessibil

ity:

Misc

:

Technolo

gy:

Resources are 

Things



Programming

Technology: Information & 

Access:

Enoch-Pratt Free Library

Thinking Outside the Books: Services
services are 

Actions



Programs 

How to get the word out and the people in?



Types of Programs

At the library

In person doing Crafts, Events, 

Games, Lectures, Book Clubs, 

Seminars, Chair Yoga.....

On Line/ Virtual

Zoom workshops, Digital 

Storytelling, Live Stream

Out there! (Outreach)

Bringing programs/ events

to the community
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OutReach @MudFestBBMusic (on Halloween)

Travelling Collage workshop

Bi-monthly Learn & Lunch

Exhibits + Opening Presentations

Online writing classes



• Who?    For whom & by whom

• What?   Describe program

• When?  Best time/ Day/ Season

• Where? Library, Outreach or Online

• How?    $$$, Marketing & Promotion

Programs selection/creation/review

4W + H
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FIBER ARTS@SLFL

The Knitterondackers

The Stitchers

The Spinners

The Weavers

Sewing & Fiber Arts  

workshops year round

Yt





What is 

outreach in a 

library setting?



Outreach & Community Engagement:
What does this look like? 

What forms of outreach are 

there?

Hanging  promotional 

materials in the 

community

Tabling at local events

Traveling ProgramsBookmobiles

Organizing community 

events

Hosting Resource 

Fairs
Visiting 

schools, 

Senior 

centers

Outreach itself is a Promotion of library 

offerings



Getting Started:

Wha

t?

Wher

e?

Wh

o?
When

?



When a person thinks of their 

community, 

the library should go hand-in-hand with 

that thought. 

Making Plans:
1) Consider your staff. 

2) Evaluate your resources.

3) Location, Location, Location



Examples in 

Action:



Universities and 

Colleges Community 

Events

Parades!



Partnering with 

local 

businesses

Competing as teams 

in local fundraisers 

and games

Tabling and offering 

classes at residential 

homes



Ask the 

public

Outreach Tips:

swag

Prepare your 

pitch

SWAG

have a “bug-

out bag”

Hydrate

Audience

Where will 

you be?



Marketin
g

Promotio
nAesthetic

and

Understanding

The act of getting the word 

out

Ashikuzzaman, MD. (2025) Strategic Approaches to Marketing Library Services. LIS Education Network. Strategic Approaches to Marketing 

Library Services - Library & Information Science Education Network.

“the practice of... 

communicating the value 

and 

benefits of a library’s 

offerings to its diverse 

user base”



Many members of the community are 

unaware of what the library offers

So, who are they and 
how do we reach them?



Practical Tips & 
Tricks

i.e. what can I do 

today?
Create Accessible Materials

Choose the Right Channel

Know Your Audience



Segmentation

Different groups need different 

approaches 

Tee

nsSenio

rs

Homeschool

ers

Colleg
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studen
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Non-

Users



Branding & Perception

Photos from personal collection, and Community Library of 

DeWitt and Jamesville



Branding: 

https://canva.link/k1lk9nc54676cie


Measuring 

Success

New library 

cards

Outreach 

effectiveness

Circulati

on

Attenda

nce

Engage

ment

Feedbac

k

Repeat 

participation

Partnerships

State 

report



Test it out! 
Think of an offering you’d like to promote, 

and use the toolkit!

https://docs.google.com/document/d/1i5Ufq1OeLE3D8dkS3Zq8QdZT54_xHDkVkcd12-t19LE/edit?usp=sharing


Thank 
you!!!

Allyson Makepeace (she/her)

Naples Public Library

napleslibrarydirector@owwl.org

585.374.2757

Emmanuelle Galeotti

Saranac Lake Free Library

emma@slfl.org 

518-891-4190

Meghan Wilson (she/her)

Valdosta State University 

MLIS program 

(graduating next month!)

meghan.l.wilson@gmail.com

Melisa Crumrine (she/her)

Tompkins County 

Public Library

mcrumrine@tcpl.org

(607)272-4557 ext. 481
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